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ABSTRACT 

The traditions embodied in the history of Indian society exhibit a great sense of 

patriarchism. However, the contribution of females in the economic growth of the country 

has been rising owing to the modernism of society, educational status and a sense of 

independence in their minds. Despite the trend of women entering into the world of 

business, they have to face a lot of obstacles in their way. This is because the gender gap 

still exists somewhere today. Along with many other impediments, the main one still 

remains the tough competition with the opposite gender. This paper emphasises the 

concept of women entrepreneurs, their role in the society, challenges faced by them and 

recommendations for the betterment of the status of women entrepreneurs. 

Keywords: Economic growth, women entrepreneurs, role, betterment. 

 

I. INTRODUCTION 
An entrepreneur can simply be defined as a person who sets up a new business or revives an 

old business and brings life to it. It has been described by the economists as the fourth factor 

of production along with land, labour and capital. He is the one who possesses the capability 

to bear the risks and uncertainties. Along with the organization of business, he also has to 

take care about the growth and expansion by way of innovation in the field of technology, 

new methods and policies. The shaping of economy is largely influenced by the role of an 

entrepreneur. Entrepreneurship is not always about gaining profits, rather it includes within 

its ambit the standpoint of creating, developing and contributing something new to the 

business as well as economy. P.F Drucker defines an entrepreneur as "He is one who always 

(1) searches for change (2) responds to it (3) exploits it as an opportunity."  

The Indian economy has undergone radical changes since 1991 owing to the globalization, 

privatisation and liberalization. Many new entrepreneurs made their way into the competitive 

market of the country and accomplished success. Talking about entrepreneurship, it has 

always been considered as a male dominated phenomenon. From the very earliest times, 

                                                      
1Author is a student at University Institute of Legal Studies, Panjab University, Chandigarh, India. 
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women were contemplated as ones who would lack the skills and the potential required for 

entrepreneurship. The reason behind this is the gender gap that has prevailed in our society 

for decades. To eradicate this gender gap, the United Nations has inculcated gender equality 

as one of the 17 global UN Sustainable Development Goals, which provide a roadmap for 

ending poverty, protecting the planet and ensuring that all people enjoy peace and 

prosperity.2 It has been estimated by the World Economic Forum that it will take 217 years to 

close the overall gender gap in female labour force participation and equal opportunities. As 

the time went by and the society started modernising, many women were witnessed entering 

the field of business and on the side, balancing their duties of a homemaker. If the abilities of 

women are appreciated, rather than overlooked, it can contribute largely to the economy of 

the country. “If our economy is to grow by 9 to 10 percent consistently in the next three 

decades, we have to create ecosystems that support every kind of woman entrepreneur”, says 

Sairee Chahal, founder of SHEROES.  

II. CONCEPT OF WOMEN ENTREPRENEUR: 

Women entrepreneurs may be defined as the women or a group of women who initiate, 

organize and operate a business enterprise. Women are expected to innovate, imitate or adopt 

an economic activity to be called women entrepreneurs.3 The Government of India has 

defined women entrepreneurs based on women participation in equity and employment of a 

business enterprise.4 Accordingly, the Government of India has defined women entrepreneur 

as “an enterprise owned and controlled by a women having a minimum financial interest of 

51 per cent of the capital and giving at least 51 per cent of the employment generated in the 

enterprise to women.”  

Though many policies and schemes have been introduced by the government of country for 

the upliftment of women entrepreneurs, still the rate of participation of women in such 

activities is quite low. According to the Sixth Economic Census conducted in 2014, the rate 

of Indian Women who own or run their business is just about 14 percent. Microenterprises 

comprise the majority of the companies run by women. Whereas, self financed business run 

by women comprise about 79 percent.  Average rate of employment stands at 1.67 people per 

business in such cases. The participation of women is necessary for the economic growth of 

                                                      
2 Ashlin Mathew, Making it in India, INTERNATIONAL MONETARY FUND (Mar., 2019), 

https://www.imf.org/external/pubs/ft/fandd/2019/03/womens-entrepreneurship-in-India-mathew.htm. 
3 Urmila K, Women Entrepreneurs, BUSINESS MANAGEMENT IDEAS (Jan. 9, 2020), 

https://www.businessmanagementideas.com/entrepreneurship-2/women-entrepreneurs/21046. 
4 DK Sinha, Women Entrepreneurs: Concept and functions of women entrepreneurs, YOUR ARTICLE 

LIBRARY (May 22, 2014), http://www.yourarticlelibrary.com/entrepreneurship/women-entrepreneurs-concept-

and-functions-of-women-entrepreneurs-explained/41096. 
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country as women comprise about 48 percent of India’s population. If women are encouraged 

for entering in this field, it can help significantly in increasing the GDP rate. The World 

Bank’s Vice President for South Asia, Annette Dixon, said in one of her speeches, “Women 

account for just 17 percent of GDP in India, less than half the global average.” The plight of 

this scenario can also be seen through the Mastercard Index of Women Entrepreneurs 2018, 

in which India ranked 52 among 57 countries.  

III. OBJECTIVES AND RESEARCH METHODOLOGY: 

The objective or purpose of this study is to gain in-depth knowledge about the concept of 

women entrepreneur, to know about the hardships faced by women in setting up and running 

their business, to study other critical issues relating to this concept, to know about some of 

the schemes provided by government for the help of women and to suggest some measures to 

improve the situation of women entrepreneurs in the economy.  

The paper is based on study conducted by analyzing secondary data and information 

extensively, which is collected from different publications of scholars and researchers, 

articles, journals and websites throwing light on women entrepreneurship.  

IV. REASONS FOR WOMEN BECOMING ENTREPRENEURS: 

As the time is passing by, more and more females are seen entering the avenues of 

entrepreneurship by conquering the hardships on their way. This has eventually led to women 

empowerment and overall growth of economy of country. About 126 million women have 

started or are running their businesses worldwide, while in India there are around 8 million 

women who run their own business. In addition to this, at a global level, around 37 percent of 

the formal enterprises are run and owned by women, insomuch as in India the rate is 10 

percent of ownership among the women. There are a variety of factors that do justice to the 

fact of women becoming entrepreneurs. These are commonly known as the push and pull 

factors. While the push factors revolve around fulfilling one’s basic necessities, the pull 

factors encompass high levels of motivation and feeling of being self-independent.5  

The reasons for stepping in this industry vary among both the males and females. A lot of 

difference can be seen behind the motive in becoming an entrepreneur. While men mostly 

expect profitability and growth in their professional life, the women, on the other hand, have 

different expectations, such as, contributing additional income to the family or gaining a 

sense of achievement. In fact, many women tend to start their business post some terrible or 

                                                      
5 Yogita Sharma, Women Entrepreneur in India, 15 IOSR-JBM 9, 12 (2013). 
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disturbing event in their lives, such as death of male member in family, divorce, etc. 

However, there is no doubt that financial independence also plays a major role whatsoever 

the situation is.6 

Access to quality education – There is an upsurge in the level of educational qualifications 

that females possess nowadays. In earlier times, there were much fewer opportunities 

available to females, so they hesitated to do any business. But now that the scenario has 

changed and women are seen climbing the ladders of success and higher education, the 

opportunities for entering into the field of entrepreneurship have also blossomed. The literacy 

rate increases proportionally with the rate of becoming an entrepreneur. According to the 

Sixth Economic Census, conducted in 2014, the region constituting India’s four southernmost 

states along with Maharashtra is home to more than half of all women run small scale 

industries in the country as in this region the literacy rate is higher than the national average.7 

Awareness of rights – Through the vast coverage of media and information all over the 

world, the women nowadays are more aware of their rights than ever before. They know how 

to exercise their rights and utilize them in an appropriate way. The examples include equal 

pay for equal work, rights against sexual harassment at workplace etc.  

Following the path of role models – The women belonging to impecunious families draw a 

great influence from the women of opulent families, who raise successful entrepreneurs. By 

watching and hearing the success stories of their family, friends or any other role model, 

women feel a great sense of motivation among them and urge to do better.8 

Additional income for family – Sometimes, the earnings of other members of family are not 

enough to run the home and carry out the expenses. In such situations, women feel compelled 

or they feel that it is their obligation to contribute something towards the family income. 

Consequently, they step into entrepreneurship. In other cases, women aspire for a better 

future of their children. They have a desire to provide better quality education for their wards, 

so they decide to work and earn along with the responsibility of a homemaker. 

Changed mindset of people – As observed above, the frame of mind of society with regard 

to women entrepreneurship was not so good in earlier days. But it has definitely undergone a 

radical change. People are beginning to accept the concept of women entrepreneurship in a 

good way. Families have started to support their daughters in this. Even the workplaces have 

                                                      
6 Ray Sarbapriya & Aditya Ray Ishita, Some aspects of women entrepreneurship in India, 2 AJMR 1, 3-4 

(2011). 
7 supra note 1.  
8 Meenu Goyal & Jai Prakash, Women Entrepreneurship in India- Problems and Prospects, 5 IJMR 195, 197 

(2011). 
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also started to show change in their attitude by employing more and more women. 

Assistance provided by the Government – The schemes, policies and the development 

programs introduced by the government have a huge amount of impact on the number of 

women entering the field of business. Financial assistance, mental counseling, managerial 

skills etc. are some of the examples by which the government has tried to step in and 

contribute for a great cause. 

V. PROBLEMS FACED BY WOMEN ENTREPRENEURS: 

Conflict between family and work responsibilities – No matter how much progress the 

society makes, the key responsibility of a homemaker lies on the shoulders of women of the 

house. From doing all the household chores to taking care of the children and elderly, a 

woman has a lot of duties to perform. Amidst all this, managing one’s enterprise becomes an 

arduous task. Dedicating equal time and care towards home and work can be very 

challenging and in a country like India, it requires a lot of strength and support. 

Lack of financial assistance – Capital is the most important component of any business and 

raising capital is not an easy task. If looked at from the viewpoint of women, it is even more 

difficult as the women are not so financially sound. They have little financial support from 

their family. Banks, financial investors or creditors hesitate in providing loans to women 

because of low creditworthiness and fear of failure. The schemes and policies provided by the 

government for financial assistance in entrepreneurship are not so well implemented. 

Moreover, women are not even fully aware about the assistance provided by government. 

This problem is more common among the rural women, who have less access to media and 

information.9 According to a study conducted by IMF in 2018, “Closing Gender Gaps in 

India: Does increasing women’s access to finance help?” the GDP would be raised and 

employment would be reduced if equal access to finance is provided while promoting female 

entrepreneurship. It was estimated that GDP could be increased by 6.8 percent. 

Low literacy rate among women – One of the major obstacles that women face in their path 

to entrepreneurship is the lack of educational opportunities available. While some families do 

not prefer their daughters to go ahead for higher education, others face a problem due to 

poverty. Whatever the reason may be, the literacy rate for women in India is 64 percent 

compared with 82 percent for men. Due to this problem, women lack the managerial and 

leadership skills necessary in their careers. It proves to be a major setback for women in the 

                                                      
9 Marguerita Cheng, 8 Major challenges women face in business, FORBES (Oct. 31, 2018, 10:00 AM), 

https://www.forbes.com/sites/margueritacheng/2018/10/31/8-major-challenges-women-face-in-

business/#38cd45c66461. 
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cut throat competition. 

Low potential to bear risk – Risk goes side by side in a business along with the profits and 

any successful entrepreneur must have the capability to face the risk. Compared to the male 

peers, women have low risk taking abilities because of low self esteem or inferiority 

complex. It is a psychological element that women want everything in their lives to be 

protected and free from risk. However, this thing does not go well with running a business. 

Investing the money, carrying out the daily operations, saving the money and being ready to 

face any kind of uncertainties and emergencies comprise an important part of successful 

entrepreneurship.10 

Low self-esteem – In a patriarchal society like India, where the society and even the family 

of women hesitate to stand up and support them in the time of need, a lot of self confidence is 

needed to be a successful entrepreneur. However, the women of our country lack self-esteem 

and optimistic attitude. From centuries, they have been discriminated against and discouraged 

to step out of the four walls of their house, so this has a major impact on their mindsets. They 

need more courage and a positive outlook to be successful in the times of tough competition. 

Impediments in mobility – As compared to men, women tend to face a lot of problems due 

to the mobility restrictions. They cannot move from place to place in order to run their 

business in a smooth way as they have to look after their family too. For example, attending 

meetings, visiting another cities or countries for work etc is not an easy task for women. 

Leaving their own place for the sake of work is not something that many women would 

prefer to do.11 

Dearth of raw material – One of the major obstacles that women face is the procurement of 

good quality raw materials at a decent price. The prices keep fluctuating and women are 

unable to trace the good providers at the right time. Moreover, the negotiation skills also play 

a major role in procurement and most of the time, women lack these skills as compared to 

men. In 1971, many women co-operations had to face failure because of scarcity of raw 

materials.12 

Tough competition in male dominated society – India is a country where the market is 

dominated by the male gender and women are looked upon with less respect. Even if the 

work performed by women is better than their male counterparts, they do not receive much 

                                                      
10 Vijayakumar A. & Jayachitra S., Women Entrepreneurs in India, Emerging issues and challenges, 3 IJDR 12, 

14 (2013). 
11 Sunil Deshpande & Sunita Sethi, Women Entrepreneurship in India, 2 SSM 13, 16, (2009). 
12 supra note 7.  
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appreciation or are just ignored. This is also the case in promotions. It is very tough to make a 

position for oneself in the male dominated society, where the concept of women 

entrepreneurship is not so well socially accepted.  

Legal requirements – Completing the legal formalities becomes a strenuous task for women, 

such as the licensing requirements, electricity, water or land ownership and property. These 

tasks require visiting the government officials, but they are highly indulged in corrupt 

practices. So it becomes difficult for women to handle all such problems. 

VI. SUPPORTIVE MEASURES: 

As the concept of women entrepreneurship is being socially acceptable now, yet there are 

many obstacles in the way that women have to overcome. It is the need of the hour to proffer 

confidence to women so that they can be independent and successful in their careers. It will 

only be possible if the family starts supporting in the first place. Programmes should be 

organized to bring out attitudinal changes in the families, so that they can understand the 

potential of women and support them. Awareness programmes should be organized for 

making the women aware of their rights, schemes and policies provided by the government. 

Educational opportunities should be brought up along with scholarships, so that the poorer 

sections can also avail the benefits. Training programmes can be organized to impart 

managerial skills and latest technology. Financial assistance should be provided in a smooth 

manner so that women do not face hurdles in capital formation. Other than this, many 

schemes and policies are provided by the government and it should be made sure that they are 

implemented in a proper way. One of the examples is TREAD “Trade Related 

Entrepreneurship Assistance and Development Scheme for Women”. Encouraging women 

entrepreneurship would eventually reverberate in women empowerment and overall 

upliftment in the economic situation of the country. 

***** 


