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Is Content Writing Vital for Viral Marketing:
An Extensive Analysis

SHAMBHAVI RANJAN'

ABSTRACT
Online marketing is a marketing strategy that utilises the internet to promote products or

services to a targeted audience. The most popular kinds of internet marketing strategies
include content marketing and SEO (search engine optimisation). Both strategies involve
writing quality content that is directly related to your market and then promoting it to gain
more traffic. In this article, we'll discuss the benefits of both strategies and explain why
writing quality content is vital for viral marketing. Online marketing has become a crucial
part of our daily lives as consumers increasingly access information online. The number of
internet users worldwide reached about 5.3 billion at the end of 2021. Furthermore, there
are many ways to market online- social media platforms, email campaigns, chat apps, and
websites all allow companies to reach potential customers. The main objective of internet
marketing is to provide information to potential customers and convince them to purchase
your product or service. Consumers are looking for answers on the internet, so it's crucial
for businesses to provide quality content. Viral marketing campaigns rely on creating and
sharing content that resonates with people and inspires them to share it with their networks.
Content writing is the process of creating written material, such as blog posts, social media
updates, videos, and other types of content that can be used in a viral marketing campaign.
Some of the reasons why content writing is vital for viral marketing are that it- i. Provides
a platform for creativity, ii. Builds brand awareness, iii. Engages the target audience, iv.
Increases traffic and engagement, v. Enables social sharing. Online marketing has become
a vital marketing strategy for businesses of all sizes. Consumers increasingly access
information online, which makes it essential for companies to provide quality content to
build a base of customers. Companies can increase their chances of reaching potential
customers by creating quality content and promoting it via social media or email
campaigns. Ultimately, online marketing is only as effective as the content produced by
marketers themselves! This article aims to make an in-depth analysis of how content writing
goes hand in hand with viral marketing.

Keywords: Viral Marketing, content writing, social media, SEO, online marketing,

marketing, and creating content.

! Author is a student at Amity University Rajasthan, India.
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I. INTRODUCTION

(A)Viral Marketing

Viral marketing is a marketing technique that seeks to promote a product, service, or brand
through the rapid-fire spread of a message or piece of content via social media, Email, or other
online platforms. The idea is to produce a marketing campaign that will snappily gain instigation
as people partake in the message with their musketeers and forests, who in turn partake it with
their own networks. Viral marketing is different from traditional advertising in that it relies on
the audience to spread the message rather than being delivered through traditional channels like
print or television advertisements. Viral marketing campaign frequently takes the form of
videos, images, or interactive content that are designed to be amusing, instructional, or
emotionally engaging, and to appeal to a particular target audience. There are several crucial

rudiments that contribute to the success of a viral marketing campaign,

a. Emotional appeal; The content of the campaign should elicit strong feelings,
similar to humour, surprise, admiration, or alleviation. This makes people more
likely to partake in the content with others.

b. Shareability - The content should be easy to partake in via social media, Email,
or other online channels. This may include adding social media sharing buttons
to the content, creating a hashtag for the campaign, or making it easy to be further
Emailed.

c. The target audience - The campaign should be designed to appeal to a specific
target audience, similar to a particular age group, gender, or interest group. This
ensures that the message applies to the people who are most likely to partake in
it.

d. Brand alignment - The campaign should be aligned with the values and
messaging of the brand it's promoting. This helps to make trust with the target
audience, who are more likely to engage with a campaign that feels authentic
and genuine.

e. Timing - The campaign should be launched at the right time to maximize its
impact. This might mean tying the campaign to a particular vacation or event or
launching it during a time when the target audience is most likely to be online

and active.

One of the benefits of viral marketing is that it can induce a lot of buzz and reach a large target
audience with fairly little cost compared to traditional advertising styles. still, it can be delicate
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to prognosticate which campaign will go viral, and there's athreat of counterreaction if
the campaign is seen as fake, asleep, or descent. It's important for companies to precisely
consider the implicit pitfalls and prices of a viral marketing campaign before launching it.

(B) Content writing

Content writing refers to the creation of written material that's intended to inform, entertain, or
convert an audience. This type of writing is generally used for websites, blogs, social media,
marketing campaigns, and other forms of digital media. Content writing generally involves
probing content, outlining crucial points, and casting a narrative that engages the anthology and
provides value. Good content writing is frequently characterized by its clarity, conciseness, and
capability to connect with its intended audience. In addition to writing, content writers may also
be responsible for editing, proofreading, and optimizing their content for search engines (SEO).
They may work as freelancers or as part of a larger marketing or content platoon.

Il. ORIGIN

The concept of viral marketing has its roots in the practices of word-of-mouth marketing and
referral marketing, which have been used for centuries by businesses to promote their products
or services. However, the term "viral marketing" itself was first coined in the mid-1990s by
Steve Jurvetson, a venture capitalist, and Tim Draper, founder of the venture capital firm Draper

Fisher Jurvetson.

The rise of the internet in the late 1990s and early 2000s gave rise to new forms of viral
marketing, which relied on the ability of online content to be easily shared and spread among
users. Hotmail's "PS I Love You" email signature, which promoted the service to every recipient
of an email sent from a Hotmail account, is often cited as an early example of viral marketing

in the internet age.

Since then, numerous successful viral marketing campaigns have been launched, including the
"Subservient Chicken" campaign for Burger King, the "Will It Blend?"; series of videos for

Blendtec blenders, and the "Share a Coke™ campaign for Coca-Cola, among many others.
I11. BENEFITS OF VIRAL MARKETING

Viral marketing is an important marketing technique that can give multitudinous benefits to

businesses. Here are some of the crucial benefits of viral marketing -

1. Increase brand awareness- viral marketing can help businesses increase their brand
awareness by creating a buzz around their products or services. When people partake in

the content with their networks, it can reach a wider audience, adding to the company's
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exposure and building its brand.

Cost-effective - Viral marketing campaigns can be largely cost-effective compared to
traditional marketing styles. They frequently rely on user-generated content and social
sharing, which means that the cost of producing the content is fairly low.

Increase engagement - Viral marketing campaigns can help businesses increase their
engagement with their target audience by creating content that's applicable and
intriguing to them. When people engage with the content, it can increase their loyalty to
the brand and make them more likely to become customers.

Increase traffic and leads - Viral marketing campaigns can drive traffic to a business's
website or social media biographies, which can affect further leads and deals. When
people engage with the content and partake in it with their networks, it can drive further

business to the company's website, performing in further leads and deals.

Builds trust and credibility - Viral marketing campaigns can help businesses to build
trust and credibility with their target audience by providing valuable information,
engaging with their consumers, and showing that they understand their requirements

and pain points.

Provides social proof - Viral marketing campaigns can give social proof by showing that
other people are engaging with the content and championing the brand. This can help to
make trust with implicit customers and make them more likely to try the product or

service.

Can go viral - The ultimate benefit of viral marketing is that it has the implicit to go
viral, meaning that the content can be shared and viewed by millions of people. This can
affect massive exposure for the brand and can induce a significant ROI (Return on

investment).

V. HOW DOES A BRAND BENEFIT FROM VIRAL MARKETING

Viral marketing can provide several benefits to a brand, including -

1.

2.

Increased brand awareness - When a viral marketing campaign is successful, it can
induce a significant amount of buzz and exposure for a brand. This can lead to increased
brand awareness among a wider audience, potentially resulting in further customers and

deals.

Increased engagement - Viral marketing campaigns can be designed to engage with the

audience and encourage them to participate in the campaign. This can lead to increased
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engagement with the brand, potentially resulting in further customer loyalty and brand

advocacy.

less cost- Viral marketing campaigns can be less valuable than traditional marketing
campaigns, as they rely on social media and word-of-mouth marketing to spread the

message. This can make it more cost-effective for fewer brands with limited budgets.

Greater reach - Viral marketing campaigns can potentially reach a wider audience than
a traditional marketing campaign, as they rely on social media and word-of-mouth
marketing to spread the message. This can affect the lesser reach of the brand and its

message.

More authentic brand messaging - Viral marketing campaigns can be designed to
partake in a brand's message in an authentic and engaging way. This can help the brand
to connect with its audience on a more personal level, potentially resulting in more

customer loyalty and brand advocacy.

V. DISADVANTAGES OF VIRAL MARKETING

While viral marketing can be an effective and cost-effecting marketing strategy, it also has some

disadvantages that businesses should be apprehensive of. There are some of the most common

disadvantages of viral marketing -

1.

Lack of control - One of the biggest disadvantages of viral marketing is that it can be
challenging to control the spread and perception of the message. Once the content is

shared, it can take on a life of its own and be altered or taken out of context.

Risk of negative feedback - If the viral content fails to resonate with the audience or is
viewed as obnoxious or unhappy, it can lead to negative feedback or indeed damage to
the brand's character.

Difference in measuring results - Viral marketing campaign can be difficult to measure,
making it delicate to determine the success of the campaign. It can be difficult to track

the reach and impact of the content, making it delicate to justify the investment.

Short-term impact - Viral marketing campaigns frequently have a short-term impact,
and the goods may not last long. The buzz generated by the campaign can snappily fade,

and the audience may move on to the coming viral sensation.

Dependence on external factors - The success of a viral marketing campaign is largely
dependent on external factors, similar to the target audience's receptiveness, the timing

of the campaign, and the platforms used to partake in the content. However, the
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campaign may fail to gain traction, If these factors don't align.

Risk of alienating the target audience - Viral marketing campaigns that are exorbitantly
aggressive or pushy can risk alienating the target audience, leading to negative
comprehension of the brand and reduced engagement.

VI. THE ADVANTAGE AND DISADVANTAGES OF CONTENT WRITING IN VIRAL

MARKETING
(A) Advantages-

Content writing is an essential element of viral marketing, and it offers several advantages when

used effectively. There are some crucial advantages of content writing in viral marketing -

1.

High-quality content - The success of a viral marketing campaign largely depends on
the quality of the content being shared. Content writing can help to produce high-quality
content that's well-delved, engaging, and instructional. similar content can help to snare

the attention of the target audience and motivate them to partake in it with others.

Search engine optimization (SEO) - Well-written content that's optimized for
search engines can help to improve a website's visibility in search engine results in
runners. By using keywords and applicable expressions in the content, businesses can
improve their search engine rankings, making it easier for people to find their content

online.

Brand awareness - Content writing can help to make brand awareness and establish a
business as an authority in its niche. By creating content that provides value to the target
audience, businesses can make trust and credibility with their customers, which can help

to increase their brand recognition and character.

Shareability - Content writing can help to produce shareable content that people are
likely to partake in with their musketeers and family on social media. When people
partake in the content on social media, it can help to increase the reach of a viral

marketing campaign, making it more likely to go viral.

Long-term impact - Unlike other viral marketing strategies, similar to memes or viral
videos that can have a short lifetime, content writing can have a long-continuing impact.
Well-written content that's applicable and instructional can continue to attract new

callers and induce leads long after it has been published.

(B) Disadvantages -

Content writing and viral marketing are two distinct marketing strategies that can work together
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to promote a brand, product, or service. still, there are some ways in which content writing can

disadvantage viral marketing, as explained below -

1.

Limited scope - Content writing generally focuses on creating high-quality, in-depth
content that provides value to the anthology. While this can be useful in attracting and
engaging a specific audience, it can be less effective in creating the kind of viral content

that's designed to appeal to a broad audience.

less shareability- Content that's created for a specific audience, similar to educational or
specialized content, perhaps less shareable than content designed for viral marketing
campaigns. This is because it may be less engaging, and the language or tone may be

too formal or specialized for a broader audience.

Limited reach - Content writing is generally designed to reach a specific target audience,
which may be narrower than the audience reached by the viral marketing campaign.
This limited reach can make it delicate to produce the kind of buzz and excitement that

viral marketing campaigns are designed to induce.

Time-consuming - Content writing can be a time-consuming process that requires
significant trouble and coffers to produce high-quality content constantly. This can be a
disadvantage when compared to a viral marketing campaign, which can frequently be
created more snappily and with less trouble.

Limited virality - While content writing can be used to support viral marketing
campaigns, it may not be enough to produce viral content on its own. Viral marketing
campaign frequently relies on a combination of creative content, strategic distribution,

and audience engagement to achieve maximum virality.

VIl. IMPORTANCE OF CONTENT WRITING FOR COMPANIES AND BRANDS

Content writing is veritably important for companies and brands for several reasons -

1.

3.

Establishing brand identity - Well-written and engaging content can help establish a
brand's identity by conveying its values, personality, and unique selling proposition.
This helps separate the brand from its challengers and creates a strong image in the

minds of customers.

Building brand authority — Good, content can help a brand establish itself as an authority
in its assiduity or niche by furnishing precious information, perceptivity, and

perspectives. This can help the brand gain trust and credibility among its audience.

Improving SEO - High-quality content is essential for search engine optimization
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(SEO), which is the process of perfecting a website's ranking in search engine results in
runners. By creating optimized content that includes applicable keywords and high-
quality backlinks, a brand can improve its visibility online and attract further organic

business to its website.

Attracting and engaging customers - Content can be used to attract implicit customers
to a brand's website or social media channels, and to engage and retain customers. By
creating content that's instructional, amusing, or educational, a brand can keep its
audience engaged and interested.

Generating leads and sales - Well-drafted content can also be used to induce leads and
deals by including strong calls to action, promoting special offers or abatements, or

pressing the benefits of a brand's products or services.

VIIl. POPULAR PLATFORMS FOR VIRAL MARKETING

Viral marketing can be enforced on a variety of platforms, depending on the target audience and

the type of content being shared. There are some of the most popular platforms for viral

marketing-

1.

Social media - Social media platforms similar to Facebook, Twitter, Instagram, and
LinkedIn are popular platforms for viral marketing. These platforms allow businesses
to produce and partake in content that can be fluently shared and liked by their audience,

potentially reaching a large number of people.

video sharing platforms - Video sharing platforms similar to YouTube and TikTok are
popular platforms for viral marketing campaign that relies on video content. These
platforms allow businesses to produce and partake in engaging video content that can

be fluently shared and viewed by their audience.

Messaging apps - Messaging apps similar to WhatsApp and Facebook Messenger can
be used for viral marketing campaigns that rely on viral messaging. These campaigns
can be designed to encourage people to partake in the message with their connections,

potentially performing a wide reach for the message.

Email marketing - Email marketing campaigns can be used for viral marketing by
creating and sharing engaging email content that encourages people to further the email

to their connections.

Influencer marketing - Influencer marketing is a popular form of viral marketing that

involves partnering with influencers to promote a product or service to their audience.
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Influencers can partake in the content on their social media biographies or blogs,

potentially reaching a wide audience.

IX. EXAMPLES OF SUCCESSFUL CAMPAIGNS IN VIRAL MARKETING

There have been many successful viral marketing campaigns over the years. Here are a few

examples of campaigns that went viral and generated significant buzz and engagement:

1.

ALS Ice Bucket Challenge: The ALS Ice Bucket Challenge was a viral marketing
campaign that was created to raise awareness and funds for amyotrophic lateral sclerosis
(ALS) research. The campaign involved people filming themselves pouring a bucket of
ice water over their heads, then nominating others to do the same. The campaign went

viral on social media in 2014 and raised over $220 million for the ALS Association.

Old Spice "The Man Your Man Could Smell Like": The Old Spice "The Man Your Man
Could Smell Like" campaign was a viral marketing campaign that featured a series of
humorous and engaging commercials featuring actor Isaiah Mustafa. The campaign
went viral on social media in 2010 and resulted in a 107% increase in sales of Old Spice

body wash.

Coca-Cola "Share a Coke™: The Coca-Cola "Share a Coke" campaign was a viral
marketing campaign that involved printing popular first names and nicknames on Coca-
Cola bottles and cans. The campaign encouraged people to share a Coke with their
friends and family and share their experiences on social media. The campaign went viral

on social media in 2014 and resulted in a 2% increase in sales for Coca-Cola.

Apple "Get a Mac™: The Apple "Get a Mac" campaign was a viral marketing campaign
that featured a series of humorous and engaging commercials featuring actors Justin
Long and John Hodgman. The campaign went viral on TV and social media in 2006 and

resulted in a significant increase in Mac sales.

Blendtec "Will It Blend?": The Blendtec "Will It Blend?" campaign was a viral
marketing campaign that involved blending unusual items in a Blendtec blender and
filming the results. The campaign went viral on YouTube in 2006 and resulted in a

significant increase in sales for Blendtec.

X. CONCLUSION

In conclusion, viral marketing can be a powerful tool for promoting a product or service, but it

also comes with significant challenges. Companies need to carefully consider the potential risks

and rewards before embarking on a viral marketing campaign and be prepared to adapt and
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adjust their strategies based on the response they receive. The ultimate goal is to create a self-
replicating marketing campaign that will grow exponentially through word-of-mouth and social
media sharing. While viral marketing can be highly effective, it can also be challenging to
execute successfully. Viral marketing is a form of marketing that relies on social networks to
generate buzz about a product or service. Viral marketing campaigns are often launched through
social media platforms like Facebook, Twitter, and YouTube. The goal of a viral marketing
campaign is to get people talking about a product or service and to get them to share the

campaign with their friends and followers.

Viral marketing is a relatively new form of marketing, and as such, there is still a lot of debate
about what does and does not constitute a successful viral marketing campaign. However, there
are some general principles that all successful viral marketing campaigns share. Firstly, a
successful viral marketing campaign must have a strong hook. This could be a clever or funny
video, an interesting piece of content, or a compelling offer. The hook is what will get people
to take notice of the campaign and start sharing it with their friends. Secondly, a successful viral
marketing campaign must be easy to share. The campaign should be designed in such a way
that it can be easily shared through social media platforms or email. Thirdly, a successful viral
marketing campaign must be targeted at a specific audience. The campaign should be designed
with a particular audience in mind and should be tailored to appeal to that audience. Finally, a
successful viral marketing campaign must have a call to action. The campaign should encourage
people to take some kind of action, such as visiting a website, signing up for a newsletter, or
making a purchase. A viral marketing campaign can be an effective way to generate buzz about
a product or service. However, it is important to keep in mind that not all viral marketing
campaigns are successful. To increase the chances of success, it is important to carefully
consider the four principles outlined above.
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